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Trillium Health Partners 

Foundation is dedicated to raising 

the critical funds needed to address 

the highest priority needs of 

Trillium Health Partners (THP) 

across its three sites: Credit Valley 

Hospital, Mississauga Hospital, and 

Queensway Health Centre. The 

Foundation’s mission is to inspire 

the community on creating a new 

kind of health care for a healthier 

community. 

The Foundation consists of 35 

collaborative professionals and 

staff working across departments 

toward the goals of a large-scale 

comprehensive campaign to serve 

expansion; fuel research, 

innovation, and education; and 

generate funds for all thirteen 

clinical areas in support of the 

Hospital’s strategic priorities.  

 

 

Where could you fit in? 

You are reading this Position Profile because it’s entirely possible you could become the SVP, 

Strategy, Brand, Marketing & Communications for the Foundation. Consideration for the role starts 

with your own – objective – personal analysis.  

In other words, are you the right fit – a talented integrated marketing strategist who drives 

disruptive ideas that transform brands and build long-term public engagement and commitment? 

Have you proven you can work in partnership to craft, implement, and operationalize large-scale 

projects that drive revenue? You are a skilled, experienced, and inspiring builder and leader of 

teams that use using data-driven marketing, cutting-edge technologies, and best-in-class analytics 

to generate increased marketing effectiveness and proven returns. 

If you are excited that your experience and passion could build a transformative movement of 

public enthusiasm and material commitment to Trillium Health Partners, then read on. 
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Trillium Health Partners Foundation 

Trillium Health Partners Foundation (the Foundation) 

was created from the 2013 amalgamation of two 

exceptional foundations: Trillium Health Centre 

Foundation and The Credit Valley Hospital Foundation. 

The Foundation is dedicated to raising the critical funds 

needed to address the highest priority needs of Trillium 

Health Partners’ three sites: Credit Valley Hospital, 
Mississauga Hospital, and Queensway Health Centre. The 

Foundation’s mission is to inspire and partner with the 

community to invest in how health care is delivered in 

this region. It is a mission deeply rooted in Trillium Health 

Partners’ strategic plan, one focused on creating a new 

kind of health care for a healthier community. 

The Foundation is in the planning stages of a large-scale comprehensive campaign that will deliver 

the local share of a significant two-site hospital expansion (announced in the 2017 provincial 

budget); fuel research, innovation & education; and generate funds for all thirteen clinical areas in 

support of the Hospital’s strategic priorities.  

 

Trillium Health Partners 

Trillium Health Partners was formed in the 2011 

amalgamation of the Credit Valley Hospital and 

Trillium Health Centre (Mississauga Hospital and 
Queensway Health Centre). THP serves the 2.4 

million people of the Halton and Peel regions, the 

City of Mississauga, and west Toronto. 

THP envisions a new approach to health: an interconnected system of care that is organized around 

the patient, both inside the hospital and beyond its walls, an approach that provides excellent care 

today and continued leadership for improving care tomorrow, a system that works with and for 

patients. 

In a very short time, Trillium Health Partners’ health care innovations have had significant patient-

first impact. From cardiology to cancer care, health care research to medical education, THP is 

transforming how Canadian health care is delivered, taught, and researched. 
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Vision: A Health Care Movement 

In the next 20 years, the growing and changing 

community will place more demand for acute 

care services on THP than any other Ontario 

hospital. That is why Trillium Health Partners has 

developed a ten-year strategic plan to provide 

more support for better health. The plan will 

develop clinical programs and partnerships that 

think and act differently, helping to deliver more 

than exceptional hospital care. The vision is not 

to just to build more health care, but to build a 

healthier community. 

Trillium Health Partners is creating an 

interconnected system of care that leaves no one 

behind. It is learning, growing, and innovating so 

that it can care for more people with even better 

results. THP is re-inventing the hospital by 

engaging patients in their own care decisions, by 

increasing access and reducing wait times, and by 

extending services into the community. THP is also working with partners to serve its patients 

before and after they need the hospital. This plan looks beyond building a bigger and better 

hospital. THP is changing how and where it delivers care to the community at every stage of life. 

Trillium Health Partners is creating a new kind of health care for a healthier community. 

 

The Challenge 

Trillium Health Partners serves 2.4 million people in Mississauga, west Toronto, and Halton and 

Peel regions and welcomes 1.7 million patient visits a year in facilities built to serve half that 

number. The population is projected to grow by approximately 45% (1 million people) by 2041, 

with much of that increase coming from children and from seniors who often require care for 

chronic disease. The region is also the most culturally diverse in Canada, home to patients who 

collectively speak more than 130 languages. 

The demographics and diversity of the population served make for a vibrant community, but their 

continuing growth will challenge capacity – the beds, clinics, programs, and professionals required 

to meet community’s needs. This will place increased demands on Trillium Health Partners’ ability 

to provide the patient-centred care that should be delivered.  
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Did you know? 

Trillium Health Partners cares for more Ontarians than any other hospital in the province – with 

exceptional and the highest standards of care. 

2014: Trillium Health Partners launched the $60M Medical Psychiatry Alliance partnership with 

SickKids, CAMH, and University of Toronto to transform how care is delivered for mind and body.  

2015: THP graduated its first class of physicians from the Mississauga Academy of Medicine at 

University of Toronto, solidifying its position as a top-tier inter-professional teaching hospital.  

2016: Trillium Health Partners 

recruited an internationally-

renowned health services scholar as 

Chief Scientist for the applied 

research Institute for Better Health, 

prompting other leading scholars to 

join in subsequent years. The 
Institute for Better Health embeds 

research and rapid learning in THP’s 

work in order to swiftly address real-

life health care challenges. 

2017: Accreditation Canada awarded 

THP their highest rating – Exemplary 

Standing.  

2018: Trillium Health Partners 

received the 3M Health Care Quality 

Team Award for Putting Patients at 

the Heart, a program connecting THP 

cardiac patients with Saint Elizabeth 

Health Care to create a seamless 
transition of care between hospital 

and home. 

These accomplishments and others 

are the result of the constant pursuit of innovations that improve patient care. THP does not wait 

for governments to direct strategies; instead, it invests strategically in making its own path to 

better health care. 

Source: Trillium Health Partners Strategic Plan: 2019 - 2029 
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The Position 

Organization:   Trillium Health Partners Foundation  

Title:    Senior Vice President, Strategy, Brand, Marketing & Communications 

Reports to:   President & CEO of the Foundation  

Location:   89 Queensway West, Mississauga 

Direct Reports:  AVP, Strategy, Projects & Partnerships 

Associate Director, Marketing & Communications 

Indirect Reports: Associate Director, Strategic Communications  
Associate, Copywriter  
Manager, Analytics  
Senior Associate, Information Systems 
Senior Associate, Digital Fundraising  
Senior Development Officer, Annual Giving  
Graphic Designer 
 

Key Internal Relationships are in support of/as designate for the President & CEO with: 

 The Foundation’s Board of Directors, Strategy Committee, Governance Committee  

 Trillium Health Partners’ Senior Leadership Committee, Medical Directors, Program 
Directors, Strategy Management Office, Public Affairs, and Strategic Partnerships 

 

Key External Relationships: 

 Agency, Vendors & Consultants 

 Select funding and community partners as designated over time 

 Maintaining strong community relationships as a senior leader and ambassador of the 

Foundation among our external stakeholders 

The Role 

Reporting to and working closely with the Foundation’s President and CEO, the Senior Vice 

President Strategy, Brand, Marketing & Communications serves as a key member of the Foundation 

Executive Team and works in partnership with the exceptional leadership team of Trillium Health 

Partners to enhance and support building public commitment to THP and its goals.  
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Engagement in and commitment to Trillium Health Partners exciting and transcendent aspirations 

are critical, and must be shared by staff, doctors, individual donors, the community, and business 

partners. That is the very reason that the Foundation was created.  

The SVP SBM&C role is unique. It is a leadership role that combines strategy, decision-making, and 

operational oversight of the interdependent functional areas of Brand, Integrated Marketing, Data & 

Communications, Strategy, Project & Partnerships.   

The SVP’s over-arching mandate is to conceptualize, develop, and operationalize a transformational 

brand in partnership with the Hospital. Building an inspirational and engaged culture, one that fuels 

revenue generation, demands data-driven analytics and decision-making. Continuing engagement 

and broad support of the THP brand will inform other areas of responsibility as they emerge, 

including new funding priorities and non-traditional revenue generation opportunities.  

As a key liaison with Trillium Health Partners, the SVP will oversee all marketing, communications, 

mass fundraising operations, direct marketing, and e-philanthropy of the Foundation. 

The opportunity will appeal to an accomplished, approachable executive with sophisticated 

relationship skills and experience successfully leading and inspiring a broad functional team. A 

successful SVP will display rigorous business acumen that can inform fresh and perhaps 

unconventional approaches – someone grounded but inquisitive, a leader with humility, a listener, 

but with big ideas. 

Key Areas of Responsibility 

This is a mission-critical role that will advance projects in: 

 Brand – in partnership with the Hospital – taking the Brand from concept to high-level 

awareness throughout the entire community 

 Strategic Initiatives 

 Data Analytics and Business Intelligence 

 New Business Development and Revenue Generation  

The Ideal Candidate 

Credentials 

 Pertinent training/accreditation 

 MBA preferred 
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Experience 

Must have a proven record of success in: 

 the strategic leadership of fully integrated marketing in an organization of significant scale 
and complexity 

 implementing brand awareness to drive optimal commitment and engagement 

 formulating long-range strategies for reaching a broad and highly diverse audience, 
implementing them, and critically analyzing results 

 building relationships and engaging multiple levels of stakeholders in support of the goals 
and mandate of the organization  

 leadership direction, including the implementation and use of sophisticated metrics 

 operational and financial oversight 

Ideally will possess: 

 non-profit and hospital/healthcare exposure and experience 

 experience in working with boards 

Character & Competencies 

Must possess: 

 a Servant/Leader ethos that becomes engrained in the Team Culture 

 a respected ability to motivate everyone for the mission – to rally, challenge, and inspire a 
diverse team to the highest of standards 

 forthrightness in holding people accountable – an honest approach to building a team and 

building careers – a great coach 

 an attitude that champions disruptive ideas that drive brand awareness and engagement 

 a highly analytical and data-driven 

 an ability to paint a big picture by paying close attention to the details 

 a passion for life-long learning and staying current, for discovering, understanding, and 
implementing cutting-edge technologies and processes for greater reach and cost-

effectiveness 

 excellent problem solving skills – structuring/analysis/synthesis 

 honesty, openness, transparency, authenticity and model these in all situations and for all 
interactions 

 the ability and insight to navigate complex organizational dynamics 

 experience in a multi-stakeholder environment where you have led by consensus 

 a deep understanding that the ‘whole is greater than the sum of its parts’ 
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Ideally will exhibit: 

 a positive attitude for self and team: anything can be solved; anything can be accomplished 

 a belief that opportunity can always be found in facing problems 

 refreshing but respectful candor 

 a modus operandi that puts the mission ahead of personal advancement 

 the highest of personal and corporate standards – ‘good enough’ is never enough 

 frugality – a nose for doing more with less 
 

 

 

If you are looking for an outstanding challenge, working with a great team for a very important, 

focused and successful organization that is about to go through bold and transformational change, 

then please send your résumé, along with a covering letter explaining why you should be a serious 

candidate for this mission-critical position, to: Preston Human Capital Group at cathy@phcap.ca. 

Submissions must be received by December 10, 2018.  

Please note only qualified respondents will be contacted.  
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