
 

 

 

 

 
 

  

 

 

 
 

 

                                   
                  Senior Manager, Digital Strategy and Marketing 
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The Position 
 

Organization:  Sinai Health Foundation 
 

Title:   Senior Manager, Digital Strategy and Marketing 
 

Reports to:  Vice President, Brand Strategy and Marketing 
 

Location:  522 University Ave, Toronto, ON 
 

Direct Reports:  Two (one in place, other to be hired) 
 

Is this you? 
 

Would you consider yourself a digital marketing expert? Do you live and breathe social media, digital 
integration and digital best practices? Your colleagues would refer to you as the ‘strategist’ at your 
organization because you’re always shaping the future. However, you aren’t only a strategist…you 
consider yourself a ‘dreamer and a do-er’. You aren’t afraid to roll up your sleeves and dive right into the 
execution.  You have high attention to detail, so your execution is smooth and on schedule.  
 

You pay close attention to the values and mission of the organization you work for. You like to have FUN 

at work, and you value a work environment that believes the same. You believe in and practice servant 

leadership; you’ll support your team and cross functional teams in any way you can, no task is too small 

or too big. You believe in a shared ownership of reaching objectives. Adjectives that describe your 

character would be; proactive, confident but not cocky, a team player and best in class when it comes to 

digital.  

You are tech-savvy and love working with fundraising and web tools such as Luminate Online, Team 
Raiser and HTML. You have an opinion on what software’s are best and are constantly looking at what’s 
new and what’s possible. You aren’t necessarily a coder, (though brownie points if you are!) …though 
you’ve worked with web developers and designers directly and know what goes into building excellent 
web and donation experiences for users. You’ve used Google Analytics extensively, and leverage data to 
constantly improve your results. Social media is your jam and you have extensive experience executing 
marketing campaigns for your organization within various social platforms including (but not limited to): 
Facebook, Instagram and Twitter. You love testing audiences and you know how to place a pixel. 
 

You are a visionary—someone who can manage analytics, results reporting, and can stay on top of 
digital trends. Although you know a lot, you are always willing to learn and have a hunger for 
knowledge. You are dynamic and trustworthy; you have an entrepreneurial spirit and aren’t afraid to put 
up you hand when something doesn’t jive. You take risks and deal well with ambiguity.  
 

You’ve led teams and past direct reports would say you’re the best manager they’ve ever had because 
you listen, teach, engage and inspire them and those around you to be their best selves at work. 
 

Does this sound like you? Would working for one of the most respected Hospital Foundations in the 
country, helping them reach new heights in their digital presence excite you? Then read on.   



 

  

 

The Organization  
 

People are excited to come to work every day at Sinai Health Foundation. As a world-class institution, 
we have a unique and rich personality. We are driven to make a positive impact for patients, their 
families and society. We love the clash of ideas that lead to better solutions. Challenging the status quo 
is encouraged. Collaborating will allow us to push forward. We recognize that the pace of change 
continues to accelerate and understand flexibility is vital. We take our work seriously and have a lot of 
fun doing it! Laughter echoes throughout our organization. We embrace and celebrate differences. We 
look for diversity and inclusion when we hire top talent. We have great respect for our strengths, 
perspectives, opinions and lifestyles. We have high expectations of each other, but even higher 
expectations of ourselves.  We are not hampered by rules and processes, we trust in each other. We do 
all that we can do…and then we find a way to do a little bit more. We embody creativity, imagination 
and a fierce determination to make the world a better place.  
 

Sinai Health Foundation, with its partners Arthritis Research Foundation and Bridgepoint Foundation, 
raise and steward funds to support Sinai Health System. Sinai Health System is Canada’s leading 
integrated health system and comprises Bridgepoint Active Healthcare; Circle of Care; Lunenfeld-
Tanenbaum Research Institute; and Mount Sinai Hospital, Joseph & Wolf Lebovic Health Complex. The 
generous support of our community fuels everything we do from seamless care to scientific discovery. 
 

These organizations have come together to combine acute care, rehabilitation and complex care, home 
care, and other community-based services all fueled by world-class research. The generous support of 
our community fuels everything we do from compassionate care to scientific discovery. Every donation 
counts toward improving the quality of life for the people who rely on the exceptional care that Sinai 
Health System provides. We’ll do this by having smoother transitions, more access to clinical expertise, 
and by revitalizing our programs and spaces. With one goal in mind, to leverage our combined strengths 
and help those who need it most – you can join us in achieving that goal. 
 

The Role 
 

Sinai Health Foundation has recently approved a five-year Strategic Plan with a priority focus on brand 
and digital marketing.  Sinai believes that the right person joining the team to lead the digital 
transformation will have a transformative effect to enable rapid growth in fundraising, awareness and 
engagement for Sinai Health. 
 
The Senior Manager, Digital Strategy & Marketing is a crucial role within the Sinai Health Foundation to 
lead the effort to develop best-in-class digital infrastructure and support Sinai Health Foundation’s 
revenue growth.  This individual will work closely with Vice President, Brand Strategy & Marketing to 
design, develop and implement effective digital campaigns across all digital platforms as Sinai brings the 
brand to life. 
 

The Senior Manager, Digital Strategy & Marketing will plan, lead and supervise staff execution of digital 
marketing strategies to attract and retain Sinai Health donors, increase brand awareness and develop a 
comprehensive digital presence.  This position includes leading a team of two digital professionals and 
directing and managing external vendors.  This work will include optimization of the Sinai Health digital 
philanthropy function (a comprehensive suite of digital fundraising tools for Sinai Health Foundation) as 
well as directing and managing the development of an entirely new website.  



 

  

 
A key focus for this individual will be bringing the new brand platform to life through a digital-first 
approach. The individual will partner with the agency, the Brand & Marketing team, Hospital and 
Foundation colleagues to understand the complex matrix of fundraising needs across all segments to 
develop a comprehensive, multi-year digital roadmap.   
 
This position will be responsible for the development of the Digital Marketing strategy, audience 
development, supervision of set-up, maintenance and monitoring of digital fundraising and online 
systems that result in increased online fundraising income generation and help to grow the supporter 
base. This individual will be accountable for partnering with Events & Annual Giving to drive revenue 
growth in excess of $1M and attract 15,000 new donors annually. 
 

The Ideal Candidate 
 

The successful candidate will possess the following qualities/skill sets: 
 

• Digital Evangelist: The role will lead the strategic planning, execution, and analysis of major 

multi-channel digital fundraising campaigns. They will partner with Events & Annual Giving to 

double the online fundraising results within two years. 

• Digital Strategist: Define and manage Sinai Health Foundation’s digital marketing strategy. Lead 

the strategy and execution of digital marketing programs to drive awareness and acquisition 

strategies for major gifts, leadership, annual giving, legacy and events. Innovate in digital, email, 

and social campaigns– work with the organization to test out new platforms, sites, partners and 

creative to enable Sinai Health to take on a leadership position in digital innovation. 

• Digital Promoter: The individual will direct and manage the redevelopment of our website, and 

oversee the development and execution of ongoing optimization strategy that includes strategic 

content development and a focus on SEO/SEM to improve search rankings 

• Digital Management: Develop, execute, and manage the digital marketing plan, budget and 

analytics to deliver required results. Work closely with key stakeholders to set processes, resolve 

bottlenecks, and ensure that efforts are aligned to key opportunities and against priority 

campaigns. 

• Digital Execution: Develop strategic campaign briefs that lead and inspire the coordinated 

activities of the team (events, fundraising, brand marketing) and ensure timely and excellent 

execution. Promotes and protects the Sinai brand; represents the voice and brand of Sinai to the 

public across all digital platforms.  

• Digital Leadership: Manages and mentors the digital team within the Marketing and 

Communications department, with responsibilities including all paid and organic social content, 

e-communications for three Foundations, website strategy, content development, digital 

fundraising strategy and implementation. Provides leadership for the two digital marketing team 

members and provides digital marketing services across the Foundation to our colleagues in 

Annual, Leadership, and Events teams in the Foundation; helps ensure consistency and 

efficiency in strategy, process and outcome. Manages external vendors and agencies. 

 
 
 



 

  

 
Qualifications: 
 

• Bachelors' degree and at least 8 - 10 years of digital fundraising experience, including knowledge 

of Blackbaud tools (Luminate Online, Team Raiser, One Cause, Engaging Networks, etc.) and 

other fundraising platforms. 

• Successful track-record in leading the development and implementation of major digital 

initiatives, with a proven track record with metrics-based marketing campaigns on digital 

platforms. 

• A demonstrated strategic digital thought leader, and deep familiarity with a range of marketing 

channels including direct to consumer resulting in tangible results. 

• Experience optimizing, growing and managing email programs. 

• Experience leading paid media campaigns including planning, audience targeting, creative 

development, testing and analysis. 

• Must be a digital evangelist, abreast of the latest digital trends and the digital landscape. 

• Deep knowledge of email marketing and web analytic tools such as Google and Adobe Analytics.  

• Proficient in HTML, CSS, JavaScript and other web technologies and standards. 

• Familiar with CX and UX ad design and landing page best practices. 

• Thorough understanding of Direct Response digital marketing, with expert knowledge of 

optimization tactics, and KPI management for online/digital media. 

• Hands on experience with the Google Marketing Platform including Analytics, DCM, Search Ads 

and GTM. 

• Demonstrated experience developing cutting edge strategies and leading their cross-functional 

implementation through an organization. 

• Strong analytical skills, intuitive grasp of data. Reliable, dependable, works with a sense of 

urgency. 

• Experience generating and executing new marketing ideas for all digital channels. 

• High level of detail with strong attention to follow-through, and the ability to prioritize and 

execute many tasks while meeting tight deadlines. 

• Experience working with development teams to execute web projects.  

• Flexible and adaptable.  

• Collaborative and effective team member; able to build trust within the team, with colleagues 

and with leadership. 

• Will be an ambassador both internally and externally for Sinai Health Foundation and Sinai 

Health System; aligned with the values of the foundation (collaboration, flexibility, fun, respect, 

trust).  

If you are looking for an outstanding challenge and an opportunity to work with a great team for a very 
important, focused, and successful organization, please send your resume and a cover letter to 
lindsay@phcap.ca by Friday September 6, 2019. Please note only qualified respondents will be 
contacted. 
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