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Position Overview 
 

Organization:    Outward Bound Canada  

Title:  Head of Philanthropy & Marketing  

Reports to:  Executive Director   
 

Team: Philanthropy team of five people and Marketing team of 

two people 

 
Location:    Yonge and Eglinton, Toronto 
 

Is this you? 

Are you a brand builder with a philanthropic mindset who has experience building and 
leading high-performance teams? Would your peers refer to you as a consensus-builder, 
strategic thinker with a bias to action and implementation? You have a passion for the 
outdoors, a sense of humour, are an eternal optimist and most of all, you love to be a 
part of a positive, up beat, can-do work environment with capable dedicated individuals.  

You consider yourself to be flexible…you don’t mind rolling up your sleeves and diving 
into the details, in fact you’d never pass off a task for someone to complete that you 
wouldn’t do yourself.  

You have managed and mentored people and you are prepared to fundraise across the 
spectrum of revenue streams (major gifts, foundations, corporate partnerships, 
community engagement, and monthly giving). You enjoy accountability and having a 
financial team target.   

You have a proven track record in your ability to develop meaningful relationships and 
to successfully integrate donor interests with organizational priorities. You are known as 
a consummate professional, able to tactfully manage complex situations and to motivate 
and inspire colleagues and volunteers. You are resilient and comfortable with ambiguity. 

If you have a passion for marketing, philanthropy and a love for the great 
outdoors…please turn the page. 

 

 

 

 

https://www.linkedin.com/in/andrew-young-17027a13/


 

  
 
  

The Organization 
 

Since 1969, Outward Bound Canada (OBC) has inspired Canadians across the country to 
“Get out. Look in.” Today, close to 175,000 Canadians have done just that, placing their 
trust in Outward Bound Canada to lead them on challenging journeys of self-discovery 
in the natural world. 

 
For all who participate in their 
wilderness expeditions and 
urban programs, Outward 
Bound Canada is all about the 
experience of stepping out of 
your comfort zone and 
actively participating in an 
incredible adventure that 
connects you to self, to others, 
and to the environment 
around you. 

 

Outward Bound Canada works personally with each one of their participants to help 
ensure that they emerge on the other side of their Outward Bound Canada experience 
with a better understanding of who they are and what they’re capable of. They’re 
extremely proud of their ability to impact the lives of so many individuals across the 
country and from all walks of life, and to be part of a global network of Outward Bound 
International schools that recently celebrated 75 years. Through this international 
movement, they’re able to collectively help millions of individuals across the planet to 
achieve their potential and contribute to a better, bolder and more resilient society. 

Through OBC’s funded programs, they bring together some of society’s most vulnerable: 
women survivors of abuse, underserved youth, Indigenous youth and adults, and military 
veterans re-entering civilian life. To best serve these individuals - and all those who come 
along on a transformative journey of discovery - they constantly strive to be bolder and 
stronger, to offer the most impactful, authentic adventures possible, and to truly show 
participants that “there is more in you than you know.”  

OBC courses provide life-transforming experiences, especially for people who are 
recovering from trauma or facing a major transition in their lives. Their specialized 
charitable programs – funded by individual donations, grants and philanthropy initiatives 



 

  
 
  

– ensure that those who have the potential to benefit most from an OBC experience can 
do so. 
 

Vulnerable Youth 
 

Outward Bound Canada has a long history of working with under-resourced youth to help 
them stay in school and turn away from self-destructive behaviours. Their carefully 
orchestrated wilderness expeditions and urban programs take young people out of their 
comfort zone and into situations that awaken self-discovery, self-reliance and a 
connection with others. 
 

Women of Courage 
 

These courses offer women survivors of violence and/or abuse the opportunity to 
experience adventure in the Canadian wilderness with other women who share a 
common history. By providing the appropriate challenges and supports within a 
restorative natural setting, this unique program helps Women of Courage to transition 
from a position of crisis to a place of strength. 
 

Military Veterans 
 

Many military men and women struggle with the lingering physical and mental impacts of 
their experiences. OBC’s week-long wilderness expeditions for veterans are life-affirming 
experiences, specially designed to help soldiers face their challenges with renewed 
confidence. 
 

Indigenous Adults and Youth 
 

For over 25 years, OBC has partnered with Indigenous communities across Canada to co-
create dynamic expeditions in the Canadian wilderness, to help Indigenous people of 
Canada reconnect with their culture and discover their personal and leadership capacity. 
They also offer innovative community-based and urban expedition programs for 
Indigenous youth, focused on both cultural reconnection and high school retention. 
 
To learn more about Outward Bound Canada, read their 2017 Impact Report. 

The Position 

Outward Bound Canada (OBC) is seeking a Head of Philanthropy and Marketing to join 
their team. In this newly created role, our successful candidate will inherit a highly 
functioning fundraising and marketing team, they will report directly to the Executive 
Director and they will be a valued member of the senior leadership team.  

http://www.outwardbound.ca/pdfs/2017/IMPACT_REPORT_2017.pdf


 

  
 
  

Outward Bound Canada is one of 40 Outward Bound schools globally, in its 50th year and 
positioned for growth. As a brand they are in a unique situation as overall brand 
awareness amongst Canadians is low, and they aren’t perceived widely by the Canadian 
public as a charity – which presents a challenge when it comes to philanthropy but also 
an opportunity. Our successful candidate will be philanthropically driven and will work 
with their team and to push the envelope on Outward Bound Canada’s impact.  

We’re looking for a highly relational leader who is an experienced fundraiser and 
marketer. They’ll be a fundraising generalist with a specialty in Major Gifts. Our candidate 
will have secured major gifts from various stakeholders – individual, foundation and 
corporate and will be versed in setting up a major giving program. They’ll ideally have 
worked on fundraising campaigns in the past and would be confident leading a campaign. 
Our candidate will contribute toward the growing revenue goals of the organization and 
will work alongside the Executive Director and the board to continue to grow and secure 
philanthropic support. OBC is in the midst of a fundraising campaign that is set and on 
track to complete in 2020. Our successful candidate will be responsible alongside senior 
leadership to take the campaign through the finish line. 

Due to the low brand awareness in Canada, there is an opportunity to reposition the OBC 
brand to better align with the organization’s mission and goals which are around positive 
social and societal impact. Our candidate will have a strong marketing and 
communications background – they’ll be a brand builder and will have worked on a brand 
refresh in their current or previous role. They’ll be digitally savvy and will have led agency 
and vendor relationships.  

Above all, our successful candidate will have a love of the great outdoors. They don’t 
necessarily have to be an avid camper – but they need to love and appreciate nature and 
the natural beauty of Canada and the world.   

Primary Accountabilities 
 

The successful candidate will be accountable for the following: 

MARKETING EXPERTISE & STRATEGIC PLANNING  

• Work with the Executive Director on authoring a strategic plan based on Outward 

Bound Canada’s long-term organizational strategy, covering both philanthropic 

and fee for service solutions.  

• Lead the marketing and communications function with the goal to increase 

awareness of the Outward Bound Canada brand and strengthen the 

organization’s reputation and credibility 



 

  
 
  

• Develop and prepare a brand refresh jointly with the Executive Director and other 

members of the senior management team within a values-driven, high-

performance organizational culture to drive significant organizational change 

PHILANTHROPY  

• Develop and manage a diverse philanthropy program including individual, 

foundation, corporate and major gifts programs  

• Build a solid prospect management, research and donor stewardship program to 

support retention, revenue generation and fundraising, e.g.: identification, 

cultivation and solicitation of major gifts from individuals, corporations, and 

foundations  

• Have a deep knowledge of multi-channel fundraising communications and 

integrated marketing strategies and best practices 

• Top line accountability for philanthropy related revenue and expenses  

• Participate in the shaping and management of the organizational budget; and 

inform financial modeling and decision-making 

• Make major gift calls independently and with staff and Board members  

• Provide leadership and management of Outward Bound’s campaign cabinet  

• Develop and maintain exceptional relationships with donors, potential donors, 

volunteers, staff, senior management team and Board   

LEADERSHIP  

• Support an environment in which staff are developed and empowered to deliver 

excellence and reach their full potential through the focused application of their 

talents and creativity, and through cross-functional collaboration 

• Lead, manage and mentor a team of philanthropy and marketing staff to continue 

to improve the philanthropy and marketing efforts of Outward Bound Canada  

• Engage Board members and other volunteers to extend and expand philanthropic 

reach  

• Raise the level of engagement of Board members overall, coaching and 

motivating them, and providing them with the necessary information and tools 

to achieve fundraising objectives   

OPERATIONS & ADMINISTRATION  

• Own the revenue line for Philanthropy and marketing, including responsibility for 

developing, managing and monitoring the department's annual budget 

• Develop, refine and implement policies, procedures, and reports to ensure 

appropriate donor stewardship and retention 

• Oversee the effective use and function of the donor database (Salesforce) 



 

  
 
  

• Work with the finance team to track financial and program performance through 

regular reporting including revenue/expense and budget controls 

• Prepare plans and reports for the Executive Director and the Board of Directors 

where appropriate  
 

Qualifications  
 

Our successful candidate will have: 
 

• University degree or equivalent combination of work experience and education   

• Minimum 10 years of successful and progressive marketing and communications 

experience and/or fund development experience  

• Demonstrated track record managing/ growing diverse revenue streams, ideally 

with a focus on major gifts 

• Possess marketing prowess specifically in regard to brand realignment/refresh  

• Digitally savvy and competent  

• Demonstrated ability to thrive under pressure while seeking values-driven and 

team-based results 

• Superior interpersonal skills, including the ability to relate effectively with people at 
all levels both internal and external 

• Exceptional writing and presentation skills and the ability to effectively communicate 
to a diverse constituency 

• Strong management skills, with the ability to mentor, coach and supervise 
Philanthropy and marketing professionals 

• Ability to develop and manage budgets 
• Demonstrated ability to identify, develop and close gifts 
• Experience working with a non-profit Board of Directors 
 

If you are someone who is looking for an outstanding challenge, working with a great 
team for a very important, uniquely focused organization then what are you waiting for? 
Apply now! Please include your Cover Letter and CV. Please note that only qualified 
respondents will be contacted. 
 

mailto:lindsay@phcap.ca?subject=Outward%20Bound%20Canada%20Head%20of%20Fundraisng%20and%20Marketing

